
General Course Information

Media Studies is designed to allow students to draw on their existing experience of 
the media and to develop their abilities to respond critically to the media. It enables 
students to explore a wide variety of media, including digital media technologies, 
drawing on the fundamental concepts informing the study of the media: media 
language, institution, audience, representation and contexts. The course also 
encourages creative work to enable students to gain a greater appreciation of the 
media through their own production work and to develop their own production 
skills. 

Assessment Breakdown

Component 1: Media Products, Industries and Audience - Written Exam (35%)
Component 2: Media Forms and Products In depth - Written Exam (35%)
Component 3: Media Production, Non-Examined – Practical Coursework (30%)

What do we study?

Most sessions are taught in the Media Lab, kitted out with 20 powerful iMacs and 
professional software packages. The emphasis is on active learning and examples 
and learning material are pulled from a vast array of contemporary and historical 
media texts in a variety of forms (television, film, print, video games, social media, 
advertising, etc..) 
Combining different ideas and approaches drawn from disciplines such as Sociology, 
Critical Theory, Philosophy, Politics, Psychology and Semiotics and covering a wide-
range of critical methodologies (Feminism, Post-Colonialism, Postmodernism etc.), 
Media Studies offers a fascinating and comprehensive introduction to higher-level 
critical thinking about an increasingly important and central aspect of our everyday 
lives in contemporary Britain; the Media.   

Progression

A-Level Media Studies is welcomed by universities and colleges of Higher Education. 
It can lead to degree courses in Media and/or Journalism but does not necessarily 
mean that you are compelled to take the subject further. It is valuable and useful for 
entry into all professional areas of the mass media and can be combined with 
degrees in English Literature, Sociology, Communications and Psychology. By 2021, 
the UK media industries will be worth £76 billion and with career opportunities 
abound in the rapidly growing and diverse fields of UK Cultural Industries, there has 
never been a better time to be a Media Studies Student.
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